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Abstact:

The current research aims to knowing the relationship between brand mark value
and the consumer’s loyalty among sample of consumers living in Saida. Therefore, the
objective of practical side of the research is an attempt to know the impact of the
analysis of brand mark value and consumer’s loyalty using the structural equations
modeling (SEM).The study, after statistical treatment using AMOS.V.20 program had
shown a strong positif impact for brand mark value on consumer’s loyalty by the
existence of satisfaction and trust as intermediates variables.

Keywords: brand mark value, Satisfaction, Trust, Consumer’s Loyalty, Structural
Equations Modeling.
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