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Abstract

This study investigates how sports news headlines are created in the Algerian media using
Entman'’s framing theory. This study contributes to media studies by educating the media about
effective communication and media literacy and aims to uncover the key tools that utilized in the
framing of sports news article by examining the language strategies and tools used to synthesize
sports news in Algerian newspapers, it highlights the role of language in shaping public opinion
and emphasizes the need for participation. criticism of media content. The Ten headlines from
three Algerian sports newspapers (Namely Bola, 90 Minutes and Al-Bilad) were analyzed using
a qualitative approach and content analysis in order to determine language strategies and key
tools that were used. The results of the findings shed light on the aspects of problem definition,
reasons, judgments, moral judgments and proposed solutions that show the impact of language
choice on public perception. The results of this study encourage media professionals to use more

sensitive and effective communication methods while empowering media users.

Key Words:
e Sports news headlines
e Algerian media
e Framing theory
e Effective communication
e Language choice

e Public perception.
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General Introduction

Sports play a significant role in our society, providing entertainment, inspiring passion, and
creating a sense of community. In Algeria, sports are an important part of the national culture,
with millions of people following their favorite teams and athletes through newspapers, TV
programs, and online media outlets. The way in which sports news is presented in the media
can have a powerful impact on public perceptions, attitudes, and behaviors. This is where

framing theory comes in.

Framing theory is a framework that explains how media messages are constructed to
influence the way audiences interpret and understand events. It suggests that the way a story is
framed can affect the way audiences perceive its meaning and significance. In the context of
sports news, framing can be particularly powerful. The media can shape the public's
perception of athletes, teams, and sports events, influencing the way people view sports as a

whole.

By exploring the framing of sports news in Algeria, this study aims to contribute to a
deeper understanding of the role of the media in shaping public perceptions of sports and the
impact of different framing strategies on audience attitudes and behaviors. The significance of
this research lies in its contribution to the field of media studies by examining how sports
news is created and framed in Algeria context. By analyzing the language strategies and key
tools used in the framing process, this study provided insight into the influence of the media

discourse on public perception and understanding of sports events.



The research problem addressed in this study is the need to understand how language
choices in sports news headlines shape the article story. By exploring the framing
techniques employed in Algerian sports newspapers, the research question guiding this

study includes:

1. How do Algerian sports newspapers frame their news headline?

2. What are the dominate frames used in the headlines of Algerian sports newspaper?.

To answer these questions the study formulates hypotheses related to propose that the
framing of sports news in Algerian media will demonstrate the use of specific elements and

key tools that influence public perception.

The organization of this thesis is as follows: chapter one provided a comprehensive
overview of research background, research problem, research question, and hypothesis, it set
the stage for the subsequent chapters, chapter two delves into the theoretical foundations of
framing theory, highlighting its relevance and applicability in the realm of sports journalism.

This chapter explores key concepts and components of Entman’s Framing Theory

Chapter three serves as the core of the thesis, presenting the methodology employed in the
study. It describes the data collection process, the selection of Algerian sports newspapers, and
qualitative content analysis approach used in analyzing the framing of sports news headlines.
This chapter also outlines the findings and discusses their implications. Lastly, the general
conclusion summarizes the key findings, their significance, and offers recommendations for

future research in the field.



Through examination of sports news framing, this thesis aims to contribute to the existing
body of knowledge in media studies and enhance our understanding of the role of language in

shaping public perception. By analyzing the tools and elements used in the Algerian media.



Chapter One: Discourse in Newspaper

Headlines



Chapter one Discourse in Newspaper Headlines
Introduction

Sports journalism has held a pivotal place in the media landscape for quite some time. It has
had a significant influence on how the general public views sporting events and athletes. In the
age of digital media, this influence has only grown as millions of people worldwide follow their
favorite teams and players through various media outlets. Headlines, in particular, play a crucial
role in presenting sports news as they can greatly impact readers' interest in a story. This chapter
provides an extensive overview of previous studies that have examined sports newspaper
headlines, identifying gaps in the literature that the current study aims to fill. It emphasizes the
importance of headlines in shaping public perceptions of sports events and athletes, reviews
previous studies that utilized discourse analysis, and outlines research questions to be addressed.
1.1 Examining Power Relations in News Headlines

Sports journalism holds significant influence in shaping public perceptions and attitudes
towards sports events and athletes. Within this realm, newspaper headlines emerge as a crucial
element, serving as the initial point of contact between readers and the news story. The power of
a well-crafted headline lies in its ability to capture attention, evoke curiosity, and provide a
glimpse into the essence of the article. With their succinct yet impactful nature, sports headlines
possess the potential to shape readers' expectations and interpretations, setting the tone for their
engagement with the news content.

Previous research has focused on analyzing the linguistic features of sports newspaper headlines
and their role in shaping the discourse of sports journalism. For instance, Machin and Van
Leeuwen (2007) used discourse analysis to study the role of media texts in constructing and

maintaining social power relations, highlighting the ways in which media texts contribute to
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social inequalities. As a researcher studying the relationship between sports media and public
attitudes, it is important to recognize the significant influence that newspaper headlines can have
on shaping public perceptions of sports events and athletes. Previous research has demonstrated
the role of linguistic features in constructing and maintaining social power relations in media
texts, and highlighted the need for critical analysis of sports journalism to uncover underlying
ideologies and power relations. Carvalho's (2014) study on discourse analysis and media texts
offers analytical tools for critically reading and analyzing sports newspaper headlines. By
applying such analytical tools, researchers can gain a deeper understanding of the ways in which
newspaper headlines construct meanings and shape public attitudes towards sports events and
athletes. Such analysis can help researchers better comprehend the broader social and cultural
implications of sports media, and contribute to a more nuanced understanding of the role of
sports journalism in society.

These studies demonstrate the importance of understanding the role of newspaper headlines in
shaping public perceptions and attitudes towards sports events and athletes, and the need for
critical analysis of sports journalism to uncover the underlying ideologies and power relations in

media texts.
1.2 Studies on Discourse in Newspaper Headlines

1.2.1 Overview of Previous Research

Discourse analysis is a research method that focuses on how language is used in communication
to construct meaning, power, and ideology. This method can be applied to various fields of
study, such as sports journalism. In this field, discourse analysis can help examine how sports
newspaper headlines use linguistic features to shape public perceptions and attitudes towards

sports events and athletes. Previous research has shown that these headlines can influence how
2
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people view the outcomes of competitions, the performance of teams and players, and the social
issues related to sports. For example, Machin and Van Leeuwen’s (2005) study analyzed how
newspaper headlines framed different aspects of the 2006 World Cup in Germany, such as
national identity, cultural diversity, violence, and corruption. They found that the headlines used
various discursive strategies to emphasize or downplay certain aspects of the event, depending
on the ideological orientation of the newspapers. Therefore, it is important to conduct critical
analysis of sports journalism to reveal the underlying ideologies and power relations that are
embedded in media texts.

One of the studies that provides analytical tools for critically reading and analyzing media texts
is Carvalho’s (2008) study. This study suggests paying attention to aspects such as word choice,
framing, positioning, discursive strategies and processes. These aspects can reveal how media
texts construct meanings and shape public attitudes. By using these tools, researchers can gain a
deeper understanding of how media texts contribute to social inequalities and maintain social
power relations.

Word choice refers to the selection of specific words or expressions over others that have
similar meanings but different connotations (Fahnestock, 2011). For example, using words like
“terrorist” or “freedom fighter” can imply different judgments about a group or an action.
Framing refers to the way a topic or an issue is presented or defined by highlighting certain
aspects over others. For example, framing a sports event as a “clash” or a “celebration” can
evoke different emotions in readers. Positioning refers to the way social actors are represented or
related to each other in a text. For example, positioning an athlete as a “hero” or a “villain” can

affect how readers perceive their actions or motives.
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Discursive strategies refer to the ways social actors use language to achieve certain goals or
effects in communication. For example, using metaphors or analogies can help explain complex
concepts or create associations between different domains. Discursive processes refer to the
ways social actors interact with each other through language in specific contexts or situations.
For example, using questions or commands can indicate different types of relationships or roles
between speakers.

By applying these analytical tools to media texts, researchers can uncover how meanings are
constructed and communicated through language in sports journalism. They can also identify

how ideologies and power relations are reproduced or challenged through discourse.

1.2.2 Linguistic Features of Newspaper Headlines

Newspaper headlines are a fascinating topic of linguistic analysis as they employ various
strategies to attract readers’ attention and convey information succinctly. They also reveal how
headlines can vary across languages, genres and platforms. In this text, there are three studies
that are related to the linguistic features of newspaper headlines, but they focus on different
aspects and use different methods.

The first study by Abdulla and Salih (2012) aims to investigate the morphology, semantics and
syntax of headlines and to compare them with ordinary language. Analyzed and found a corpus
of headlines from various newspapers and that the headlines use short words, omit verbs and
articles, employ word play, noun strings, alliteration and ambiguity. They also discuss how
headlines reflect ideological and cultural values.

The second study by Alipour (2016) compares the linguistic means used in English and Persian
sport newspaper headlines. In his study, he examined a sample of 200 headlines from four

newspapers, which included two English and two Persian publications. He identified some
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similarities and differences between them. It was found that both languages used nominalization,
ellipsis, puns, metaphors and rhetorical questions. However, there were differences in their use
of tense, voice, modality, and lexical choices.

The third study by Gligori¢ et al. (2021) proposes to study the linguistic characteristics of news
headline success using a large-scale dataset of online field experiments conducted on Popular
website Upworthy.com. They formulate hypotheses about the linguistic features that are
associated with statistically superior headlines based on prior literature and a pilot partition of the
data. They plan to test their hypotheses on a larger partition of the data that will become
available after their registered report protocol is published. Their results will contribute to
resolving competing hypotheses about the linguistic features that affect text appeal.

These studies show that newspaper headlines are a rich source of linguistic analysis as they
employ various strategies to attract readers’ attention and convey information succinctly. They
also reveal how headlines can vary across languages, genres and platforms. By studying these
variations, we can gain insights into how language works in different contexts and how it

influences our perception of reality.

1.2.3 Approaches for Analyzing Newspaper Headlines

In the field of discourse analysis, there are various approaches that scholars have used to
analyze sports newspaper headlines. One approach is the rhetorical approach, which considers
the ways in which language is used to persuade and influence the audience. In his book,
"Arguing and Thinking: A Rhetorical Approach to Social Psychology,” Billig (1996) applies a
rhetorical lens to the analysis of social psychology, emphasizing the persuasive power of
language. In the context of sports news, a rhetorical approach can be used to understand how

journalists use language to frame events and influence public perceptions.
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Another approach Critical discourse analysis (CDA) is an interdisciplinary approach that draws
on various disciplines such as linguistics, sociology, psychology and philosophy to study how
language is used in social contexts to construct and challenge power relations and social
inequality.

According to Norman Fairclough (1989), a leading scholar in CDA, language is not neutral but
is shaped by and shapes social structures and relationships. Therefore, analyzing language can
provide insights into how power relations are constructed and contested in different discursive
practices. Fairclough’s model of discourse analysis consists of three dimensions: text (the
linguistic features of a text), interaction (the production and interpretation of a text), and context
(the social and cultural situation of a text). CDA involves analyzing these three dimensions to
uncover how language is used to maintain or challenge social norms and power structures.

To conduct CDA, researchers employ various tools and techniques, such as identifying the
linguistic features that reveal power relations, examining the context and social actors involved,
and analyzing the discursive strategies used to legitimize or challenge dominant discourses.
Discursive strategies are ways of using language to achieve certain effects or goals, such as
persuasion, justification or manipulation.

Another approach to discourse analysis is genre analysis, which focuses on the structural and
functional features of different types of texts in specific contexts, such as academic or research
settings. John Swales (1990), a prominent scholar in genre analysis, emphasizes the importance
of understanding the communicative purposes and conventions of different genres to effectively
produce and interpret texts in specific settings.

Genre analysis involves identifying the communicative purpose of a text, examining the

rhetorical moves used to achieve that purpose, and analyzing the discourse community that the
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text belongs to. A rhetorical move is a section or part of a text that serves a specific function or
purpose in relation to the overall communicative goal of the text. A discourse community is a
group of people who share common goals, values and practices related to a particular field or
domain.

By understanding the conventions and expectations of different genres, writers can effectively
communicate with their intended audiences and produce texts that meet the requirements of their
respective fields.

Finally, a fourth approach that has been used to analyze sports newspaper headlines is the
global media discourse approach, which considers the ways in which media texts reflect and
reproduce global power relations. In "Global media discourse: A critical introduction,” Machin
and Van Leeuwen (2007) explore the relationship between media discourse and global power
relations, highlighting the ways in which media discourse reflects and reinforces global
inequalities. In the context of sports news, the global media discourse approach can be used to
identify the ways in which media discourse reflects and reinforces global power relations in the
realm of sports.

In summary, discourse analysis provides a rich framework for the analysis of sports newspaper
headlines. By applying various approaches, scholars have been able to identify the ways in which
language is used to persuade and influence, maintain or challenge power relations, conform to or
challenge genre conventions, and reflect and reinforce global power relations. Through a critical
analysis of these approaches, this study aims to contribute to a deeper understanding of the role

of the media in shaping public perceptions of sports events and athletes



1.2.4 Findings from Previous Studies on Discourse in Newspaper Headlines

Discourse analysis is a valuable tool for understanding the role of media in shaping public
perceptions and attitudes. These studies highlight the different approaches and methods used in
discourse analysis in the context of sports news media., while Machin and Van Leeuwen’s
(2005) book offers an introduction to critical discourse analysis and its application to global
media., these studies demonstrate the versatility of discourse analysis and its value in studying
the ways in which media discourses shape public perceptions and attitudes towards sports.

1.4 Studies on Newspaper Headlines in Relation to Discourse

The relationship between discourse and newspaper headline studies is crucial in understanding
the power dynamics and ideological representations that are embedded in news headlines.
Discourse analysis helps to uncover the implicit meanings and assumptions that are
communicated through headlines, such as their use of language, tone, and framing Van Dijk, T.
A. (1988). For example, consider the following headline: "lllegal immigrants flood our nation's
borders." A discourse analysis of this headline could reveal its underlying bias and its framing of
the issue of immigration. The use of the term "illegal immigrants” implies criminality, while the
term "flood" suggests an overwhelming and dangerous presence.

Both of these linguistic choices work together to construct a particular representation of the
issue and the people affected by it. Analyzing headlines using discourse analysis can therefore
shed light on the ways in which power, ideology, and cultural values are communicated through
language. By doing so, it can provide a critical perspective on the news and help to uncover the
various social and political forces that shape our understanding of the world around us.
Moreover, discourse analysis can also reveal the ways in which newspaper headlines are used to

reinforce dominant ideologies and perpetuate stereotypes or stigmatizations of certain groups or
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individuals. For example, headlines that use words such as "thug," “criminal,” or "terrorist" to
describe people of a certain race or ethnicity can perpetuate harmful stereotypes and contribute to
the marginalization and discrimination of those groups.

Furthermore, analyzing the relationship between discourse and newspaper headlines can also
help to uncover the ways in which power dynamics are at play within the media industry itself.
For example, media owners or editors may use headlines to push a particular agenda or to
advance their own interests, and analyzing the language and framing of these headlines can
reveal these underlying power dynamics.

Overall, understanding the relationship between discourse and newspaper headlines through
discourse analysis is crucial for developing a critical understanding of the news media and its
role in shaping public opinion and discourse. It helps to reveal the various ways in which
language and power intersect in the news, and the ways in which these intersecting forces can
have real-world consequences for individuals and society as a whole Van Dijk, T. A. (1988).

1.3.1 The Use of Discourse Analysis in Newspaper Headline Studies

Discourse analysis is a methodological approach that is commonly used in the analysis of
newspaper headlines. It involves examining various aspects of discourse such as syntax,
semantics, and pragmatics in order to uncover the underlying meanings and assumptions
communicated through language.

In the context of newspaper headline analysis, discourse analysis can be used to examine the
ways in which language is used to frame an issue or construct a particular representation of an
event or individual. Syntax refers to the grammatical structure of a sentence, and an analysis of
syntax in headlines can reveal the ways in which words and phrases are arranged to convey a

particular message.



Semantics, on the other hand, refers to the meanings of words and phrases and how they relate
to each other. An analysis of semantics in headlines can reveal how certain words are used to
evoke particular associations or connotations, and how these associations contribute to the
overall framing of an issue.

Finally, pragmatics refers to the ways in which language is used in social contexts to achieve
specific goals. An analysis of pragmatics in headlines can reveal how language is used to
influence the attitudes and beliefs of the reader, and how the headlines are constructed to achieve
particular rhetorical effects.

Overall, the use of discourse analysis in the analysis of newspaper headlines allows researchers
to uncover the underlying meanings and assumptions communicated through language and to

reveal the various social and political forces that shape our understanding of the world around us.

1.3.2 Discourse Analysis Approaches

There are various approaches to discourse analysis that can be applied to the analysis of
newspaper headlines. Some of the most commonly used approaches include:

Critical Discourse Analysis (CDA): This approach focuses on the ways in which language is
used to reproduce power relations and ideologies. In analyzing newspaper headlines, CDA would
examine the ways in which language is used to reinforce or challenge dominant social, political,
or cultural norms and values.

Multimodal Discourse Analysis (MDA): This approach focuses on the interplay between
different modes of communication, such as language, image, and sound. In analyzing newspaper
headlines, MDA would examine the ways in which different modes work together to produce

meaning and construct representations of social and political issues.
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Systemic Functional Linguistics (SFL): This approach focuses on the ways in which language
is used to achieve specific communicative goals. In analyzing newspaper headlines, SFL would
examine the ways in which language is used to convey a particular message or perspective to the
reader.

Other approaches that can be used to analyze newspaper headlines include Conversation
Analysis, Discursive Psychology, and Ethnography of Communication, among others. The
choice of approach will depend on the research question, the data being analyzed, and the

theoretical framework being used.

1.3.3 Discourse and Power in Newspaper Headlines

Power relations are often reflected and constructed through the use of language in newspaper
headlines. This is because language is a powerful tool that can be used to shape and influence
public opinion and discourse. Newspaper headlines can reflect and reinforce existing power
relations, as well as construct new ones.

One way in which power relations are reflected in newspaper headlines is through the issue of
representation. Newspaper headlines often represent people, groups, and events in certain ways,
and these representations can reflect existing power relations Entman, R. M. (1993). For
example, headlines that describe people of a certain race or ethnicity as "thugs™ or "criminals™
can perpetuate negative stereotypes and contribute to the marginalization of those groups.
Another way in which power relations are reflected in newspaper headlines is through issues of
bias. Bias can be reflected in the language, tone, and framing of headlines. For example, a
headline that describes a political event in a positive way may reflect a bias towards a particular
political party or ideology. Similarly, a headline that uses emotive language or sensationalizes an

event may reflect a bias towards attracting readership or increasing sales.
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Ideology is another important factor in the construction and reflection of power relations in
newspaper headlines. Newspaper headlines often reflect the dominant ideology of the society in
which they are produced. This can be seen in the language used to describe certain groups or
events, as well as in the framing of issues. For example, a headline that describes an event as a
"terrorist attack™ may reflect the dominant ideology of a society that is concerned with national
security and terrorism.

Overall, it is important to recognize the ways in which power relations are reflected and
constructed through the use of language in newspaper headlines. By doing so, we can gain a
critical perspective on the news and uncover the various social and political forces that shape our

understanding of the world around us.

1.3.4 Criticisms of Discourse Analysis in Newspaper Headline Studies

Discourse analysis is an important tool for analyzing newspaper headlines, as it can uncover the
implicit meanings and assumptions that are communicated through language. However, the use
of discourse analysis in the study of newspaper headlines has also been subject to a number of
criticisms. In this section, we will explore some of the common criticisms of discourse analysis
in this context and discuss how these criticisms can be addressed, as well as the limitations of
using discourse analysis in this way.

One of the main criticisms of discourse analysis in newspaper headline studies is the issue of
reliability. Discourse analysis relies heavily on interpretation and the subjective analysis of
linguistic features, which can lead to differences in interpretation between researchers. This
means that different researchers may analyze the same headline and come to different
conclusions about its meaning or underlying bias. In order to address this criticism, it is

important to ensure that the researchers who conduct the analysis are well-trained in the method
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and have a clear and consistent understanding of the key concepts and approaches. It is also
important to use multiple analysts to analyze the same headlines and compare their findings to
increase the reliability of the analysis.

Another criticism of discourse analysis is the issue of validity. Validity refers to the extent to
which the analysis accurately captures the intended phenomenon. In the case of newspaper
headlines, it is possible that discourse analysis may not be able to capture the full meaning of a
headline due to the limited space and language constraints. It is also possible that the researcher
may not have access to the necessary contextual information, such as the background of the story
or the audience for which the headline is intended. To address this criticism, it is important to
ensure that the researchers have access to as much contextual information as possible and to
acknowledge any limitations or gaps in the analysis.

A further criticism of discourse analysis in this context is the issue of subjectivity. Discourse
analysis is inherently subjective, as it relies on the researcher's interpretation of the linguistic
features of the headline. This subjectivity can lead to concerns about bias in the analysis, and it
can be difficult to ensure that the researcher's personal biases do not influence the analysis. To
address this criticism, it is important to use a clear and consistent approach to the analysis, and to
encourage researchers to be transparent about their own biases and how they may have
influenced the analysis.

Despite these criticisms, the use of discourse analysis in the study of newspaper headlines
remains a valuable tool for understanding the ways in which power, ideology, and cultural values
are communicated through language. By taking a critical perspective on the news, discourse
analysis can help to reveal the various social and political forces that shape our understanding of

the world around us. However, it is important to be aware of the limitations of discourse analysis
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and to address the criticisms that have been leveled against it in order to ensure that the analysis
is as reliable, valid, and objective as possible.
1.4. Conclusion

The first chapter of the text emphasizes the significant role played by newspaper headlines in
shaping public perception and attitudes. Previous research has focused on the linguistic features
of headlines and analyzed them using methods like Critical Discourse Analysis and Multimodal
Discourse Analysis. These studies have revealed that the language and power intersect in
newspaper headlines and can perpetuate stereotypes or stigmatizations of certain groups or
individuals. However, discourse analysis used in the study of newspaper headlines has faced
criticisms for its reliability, validity, and subjectivity.

Framing theory has provided a useful framework for understanding how the language used in
news headlines can shape and influence public perception and understanding of social issues.
The theory suggests that the media can select certain aspects of an issue and amplify or
downplay them to create a particular frame or narrative that influences public opinion.

Despite the criticisms, analyzing newspaper headlines using discourse analysis has highlighted
the importance of developing a critical understanding of the news media and its role in shaping
public opinion and discourse. By using framing theory, we can better comprehend how language

in news headlines can impact public perception.
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Chapter Two Framing Theory
Introduction

The media has a powerful influence on shaping public opinion, particularly through its use of
agenda-setting, priming, and framing techniques. Framing theory offers a useful lens through
which we can examine how news is constructed and Its impact on audiences. In this chapter, we
utilize framing theory to examine sports news coverage in Algerian newspapers. Our focus is on
analyzing the framing of performance and tactics. We also discuss how Algerian sports
newspapers use neutral frames to present information in a clear and objective manner. Through
the lens of framing theory, we gain a better understanding of how the media shapes public
perception of sports coverage in Algeria. We provide clear definitions and examples of key
framing theory concepts, such as performance and tactics frames, and neutral frames.
Additionally, we use headings, subheadings, transitions, and relevant sources to support our
arguments and findings.
2.1 Definition and History of Framing Theory

Framing theory can be defined as the study of how media messages are constructed to influence
the ways in which audiences perceive and interpret information, Entman, R. M. (1993). This
theory posits that the media presents information through a particular "frame,” or lens, that
shapes the audience's understanding of the information. The concept of framing has been used to
study various aspects of communication, including political communication, media effects, and
health communication.

Another key researcher in the development of framing theory is William Gamson, who
introduced the concept of "strategic framing" as a way to understand the ways in which political

actors strategically use framing to advance their agendas Gamson, W. A. (1992). Todd Gitlin has
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also made significant contributions to the field by exploring the role of media in shaping public
discourse and the impact of news media on political activism Gitlin, T. (1980).

Similarly, Stephen Reese has focused on the role of media framing in shaping public opinion on
issues such as terrorism and climate change. The evolution of framing theory has led to the
development of various theoretical frameworks and approaches, such as the notion of framesets,
which involves the interplay between different frames, and the concept of priming, which refers
to the way in which exposure to certain frames can prime an audience to interpret subsequent
information in a particular way Reese, S. D., Gandy Jr, O. H., & Grant, A. E. (2001).

The ongoing development and application of framing theory continues to have significant
implications for how we understand the role of media in shaping public opinion and has the
potential to inform strategies for effective communication in a range of fields.

In addition to the aforementioned researchers, many other scholars have contributed to the
development of framing theory. One of the key concepts in framing theory is the idea of frames,
which are defined as "schemata of interpretation that enable individuals to locate, perceive,
identify, and label occurrences within their life space and the world at large” (Gamson &
Modigliani, 1989, p. 143). Another important concept is framesets, which refer to the
"collections of frames that define a problem or issue and provide a basis for making judgments
about it" (Reese et al., 2001, p. 11).

Among the scholars who have contributed to the development of framing theory are David
Snow and Robert Benford, who introduced the concept of frame alignment, which refers to the
process by which individuals connect their personal beliefs and values with the frames presented
in media messages (Snow, Rochford Jr, Worden, & Benford, 1986). Similarly, William Gamson

and Andre Modigliani proposed the concept of frame amplification, which refers to the ways in
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which media can amplify certain frames and downplay others, ultimately shaping public
perception of an issue. Another important contribution was made by Shanto lyengar, who
developed the concept of agenda setting, which refers to the ways in which media can influence
which issues are considered important by the public Iyengar, S. (1991).

Overall, the contributions of these and many other scholars have helped to shape our
understanding of framing theory and its importance in communication research. By examining
how messages are constructed and presented in media, and how this can impact audience
perception and interpretation, framing theory has provided valuable insights into the role of
media in shaping public opinion
2.2. Origins of Framing Theory

Framing theory originated in the field of sociology in the 1970s and was first introduced by
Erving Goffman in his 1974 book, "Frame Analysis: An Essay on the Organization of
Experience.” Goffman's work focused on how individuals interpret and make sense of their
experiences based on the frameworks, or frames, that they use to understand the world around
them.

In the decades following Goffman's work, scholars in various fields, including communication,
psychology, and political science, have built upon his ideas and expanded the theory of framing.
In communication, framing is often defined as the way in which information is presented or
framed to influence the way people perceive it Goffman, E. (1974).

The early framing research primarily focused on news media and how they framed political
events or issues. Researchers found that media framing had a significant impact on public
opinion and political outcomes. Over time, the concept of framing has been applied to various

domains, including health communication, environmental communication, and marketing.
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In recent years, there has been a growing interest in exploring how social media and digital
communication have transformed the way framing works. With the emergence of new
technologies, people have more control over the information they consume, and they can
selectively choose which frames to accept or reject. This has led to new research on how
individuals engage with and interpret framed messages in digital spaces.

Overall, the evolution of framing theory has been marked by interdisciplinary collaborations
and an expanding scope of inquiry, from news media to social media, from politics to health
communication, and from individual-level to societal-level effects.

2.2.2 Theoretical Underpinnings of Framing Theory

Framing theory is rooted in several theoretical traditions, including sociology, psychology, and
communication. One of the primary theoretical foundations of framing theory is Goffman's
concept of "frame analysis,” which emphasizes how individuals use language and
communication to make sense of their experiences and construct meaning. Goffman argued that
frames act as mental structures that individuals use to interpret the world around them, and that
they are essential in shaping the way individuals perceive and understand social phenomena.

Another theoretical foundation of framing theory is the concept of agenda-setting, which was
first introduced by McCombs and Shaw in 1972. Agenda-setting theory posits that the media has
the power to influence what topics and issues the public considers important by giving them
prominence in news coverage. Framing theory builds upon agenda-setting by suggesting that the
way the media presents issues can have a significant impact on how people interpret and evaluate
them. For example, if the media presents an issue in a negative frame, it can influence people to
have a more negative perception of the issue, even if they previously had a neutral or positive

view.
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Primarily, framing theory also draws on social psychology, particularly the work of cognitive
psychologists such as Kahneman and Tversky. Their research on cognitive heuristics and biases
suggests that people tend to use mental shortcuts or heuristics when making decisions, and that
these shortcuts can be influenced by the way information is presented to them. Framing theory
argues that the way information is framed can activate different cognitive heuristics and biases,
which can lead people to make different judgments and decisions.

Overall, framing theory draws on multiple theoretical traditions, including sociology,
psychology, and communication, to provide a comprehensive understanding of how
communication and language influence individuals' perceptions and behaviors. By integrating
these different theoretical approaches, framing theory provides a powerful lens for understanding
the role of language and communication in shaping public opinion and decision-making
2.2.3 Key Concepts in Framing Theory

Framing theory is based on the concept that the way in which information is presented or
"framed” can significantly influence how people interpret it. The theory proposes that
communicators can strategically choose certain frames to shape the way people perceive and
understand an issue or event. The goal of framing is to influence the public's opinions, attitudes,
and behaviors by selectively highlighting some aspects of an issue while downplaying or
ignoring others.

A key concept within framing theory is the frame, which can be defined as a schema of
interpretation that individuals use to make sense of a particular issue or event. Frames can be
seen as mental shortcuts that people use to process complex information and simplify it into a
manageable and coherent form. Frames can vary depending on individual characteristics, such as

culture, values, and beliefs, as well as the context in which they are presented.
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Another important concept within framing theory is framesets, which refer to the collection of
frames used to interpret an issue or event. Framesets can include multiple frames, which can be
activated or suppressed depending on the communication context. Framesets can also be
hierarchical, with certain frames having greater importance or salience than others.

Frame analysis is the process of identifying, categorizing, and analyzing frames within a
particular communication context. Frame analysis can be used to understand how different
frames are used to construct meaning, shape perceptions, and influence attitudes and behaviors.
The analysis can also reveal the power dynamics involved in framing, such as which actors are
able to control or dominate the framing process.

Overall, these key concepts provide a framework for understanding how framing theory works
and how communicators can use it to influence public opinion. By strategically selecting and
activating certain frames within framesets, communicators can shape the way people perceive
and understand an issue or event, with the ultimate goal of achieving their desired outcomes.

2.3 Application of Framing Theory to Newspaper Headlines

The purpose of newspaper headlines goes beyond mere information dissemination. They have
the power to influence the reader's perception of a sports event by framing the story in a
particular way. This is where framing theory comes in, providing a lens to analyze how the
presentation of news impacts the audience's interpretation. By analyzing newspaper headlines in
Algerian sports newspapers, we can better understand how information is presented and how it
can affect the reader's emotional response to sports events.

To analyze the effects of newspaper headlines on the reader's perception of sports events, we
need to compare and contrast different examples of headlines and how they frame the same event

differently. For instance, a headline that reads "Algeria Triumphs Over Senegal in Africa Cup of
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Nations Final" frames the story positively, emphasizing Algeria's victory. On the other hand, a
headline that reads "Senegal Falters in Africa Cup of Nations Final Against Algeria" frames the
story negatively, emphasizing Senegal's defeat. The choice of words, tone, and framing
techniques used in a headline can all work together to shape the reader's understanding of the
news.

However, framing theory is not without limitations. It assumes that readers are passive
receivers of information and ignores the fact that readers can actively interpret and reject the
framing of news. Additionally, it may oversimplify the complex relationship between media and
audience. Nonetheless, applying framing theory to the analysis of newspaper headlines in
Algerian sports newspapers can provide valuable insights into how information is presented and
how it can influence the reader’s perception of sports events.

2.4. Conclusion

The chapter examines various framing techniques used in Algerian sports newspapers to shape
news coverage. These techniques include the use of positive and negative language, emotional
appeals, and neutral frames, among others. The framing of sports news can impact readers'
perceptions and opinions on certain topics, particularly when it comes to political and social
issues. Moreover, applying framing theory to newspaper headlines illustrates how journalists
strategically frame news to attract readers' attention and influence their interpretation of events.

By analyzing headlines in Algerian sports newspapers, it reveals how framing techniques are
used to emphasize certain aspects of the story, such as the performance of the Algerian national
team or the challenges faced by Algerian athletes. Overall, the chapter demonstrates the
importance of comprehending framing techniques in sports news coverage, particularly in the

context of Algerian sports media. Examining how news is framed can provide a more nuanced
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understanding of how media can shape public opinion and influence societal attitudes towards

sports, politics, and culture.

22



Chapter Three: Methodology



Chapter Three Methodology

Introduction

This chapter presents the methodological approach adopted in the study to analyze sports
news headlines from three Algerian newspapers: 90 Dakika, Bola, and Al-Bilad. The analysis
is based on Entman’s framing theory, which provides a useful lens to examine how media
professionals construct and communicate meanings through the use of frames. The study
investigates how the newspapers framed football news in their headlines. The chapter first
provides a brief overview of the newspapers and the data collection process. Then, it explains
the methodology that was applied to the headlines. Finally, the chapter discusses the main
results of the analysis and offers a critical assessment of the study’s limitations and

implications for further research.

3.1 The Selected Sports Newspaper

3.1.1 .90 Dakika, “423: 90 “Algerian Newspaper

90 Minutes is an Algerian weekly newspaper that focuses on sports news, especially football. It
is published by Sarl Media Press, a media company based in Algiers. The newspaper covers both
local and international sports events and features interviews, analysis, and opinions. 90 Minutes

Sport is one of the leading sports newspapers in Algeria and has a large readership.

3.1.2 BOLA “43 ja 4l ) 40 50 ¥ 52 53 » “Allgeria Newspaper

An independent local sports publication, was established in Oran, Algeria, On March 29, 2015.

It concentrates on the most recent sports news from the local, as well as the international, scene,
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and it covers a wide range of specialties. With excellent journalism and analysis, it seeks to

educate and engage its audience.

3.1.3. Al-Bilad,™ 23 "* Algeria Newspaper

One of Algeria's most widely read and significant publications, with coverage of both national
and international issues. It’s owned by media company Edcom Publishing and Advertising,
which also runs a TV station and website. The newspaper's mission is to serve the public interest
as well as Algerian, Arab, and Islamic problems, particularly the Palestinian struggle, which it

actively promotes.

3.2. METHODOLOGY

3.2.1. Research Tool

Framing theory is a widely used approach in media studies and is particularly useful in
analyzing how media outlets frame news stories. The theory is based on the premise that news
media outlets have the power to influence how people perceive events by selectively presenting

information in a particular way.

The headlines of sports news pieces that were published in three Algerian newspapers-90
Dakika, Bola, and Al-Bilad, were analyzed in this study using Entman’s framing theory. With
the use of this theory, it was possible to determine the vital components that were employed in

the headlines of the articles and how they may have affected readers' impressions.

3.2.2. Research Approaches
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In order to conduct our research, it is essential to adopt a suitable research approach.
Researchers need to be aware of the various approaches available and choose the most

appropriate one.

3.2.3. Adopting the Qualitative Approach

Our research relied on qualitative methods by using tables to explain each headline in the three
sports papers. The tables provided a clear and concise way to present the data gathered from the
sports newspapers. This allowed for a more in-depth analysis of the headlines and their

underlying themes.

And to apply Entman’s five key elements, the headlines of three sports papers were analyzed to
identify patterns, which were then categorized using Entman elements: frame definition, frame
cause and effects, evaluation of frame problem, moral judgments, remedies and solutions. This
analysis provided valuable insights into how each paper framed their stories and what topics they

deemed most important.

3.2.4. Data Set of the Study

The study was conducted by collecting three Algerian local sports newspapers, namely Bola, 90
minutes, and AL-Bilad, on January 18, 2022. Ten headlines were randomly selected from each
newspaper as the data source. The aim of the study is to explore the framing of sports news
headlines in Algerian newspapers and contribute to the existing literature on media framing. In

this study, observation and interpreting the headlines are the primary research instruments.

3.2.5 Data Collection Instruments
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The data collection instrument employed in this study involves the use of observation and
interpretation to analyze sports news headlines in Algerian newspapers. Entman’s framing
theory is utilized as the analytical framework to examine how media outlets present news stories

to influence audience perception.

In attempts to identify patterns and elements that point to the underlying frames being, the data
collection process involves a thorough analysis of the language used in the sports newspaper’s
headlines. Finding these key elements of Entman frame theory enables a deeper comprehension
of how sports news is presented to the audience and the potential impact it has on how they

interpret the news.

The analysis focuses on identifying the use of language to frame certain events or athletes in the
headlines of sports newspapers and how this framing can be derived only from the headlines and

not the articles.

The overall aim of this study is to investigate the framing of sports news in Algerian
newspapers, with a focus on the key elements of Entman’s framing theory that can be found in

newspaper headlines and reporting.

3.3. Data Analysis

The process of data analysis for this study comprised several essential steps. Firstly, the
collection and organization of the data were conducted, ensuring a systematic approach to
handling the information gathered. Subsequently, Entman's framing theory was applied to
identify and examine the various frames utilized within the sports news headlines. This analytical
framework provided a structured methodology for comprehending the underlying narrative

techniques employed in the news articles. By employing this method, the study aimed to gain
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insights into the patterns and strategies employed in framing sports news headlines in Algerian

media.

The data was collected by observing and interpreting the language and word choices in the
sports news headlines of Algerian newspapers. The headlines were compiled from a range of
newspapers, with a focus on those that were widely read and influential. The data was then

organized based on the identified frames and themes in the headlines.

To identify the frames used in the headlines, Entman’s framing theory was applied. This
involved identifying the key elements of the news story that were emphasized or highlighted in

the headline, as well as those that were downplayed or ignored.

Following the identification of the essential components, the data was examined in order to
reach a conclusion about how sports news is presented in Algerian newspapers. The analysis

concentrated on the patterns and components found in the data.

In conclusion, the qualitative approach to identifying and analyzing the frames used in sports
news headlines in Algerian was part of the data analysis process. An effective framework for
grasping the headlines presented to the audience through the framing of the news was provided

by the application of the Entman framing theory.

1: Sports Newspaper _ 90 minutes “428> 90 4 53 53 2

1- Table of the Headline "o o Jill Cilungdl 1 p2% (sl jew )", Coach of Sierra Leone

Receives Death Threats Due to AFCON

Elements Description
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1. Define a problem

The problem is the threats made against the coach of

Sierra Leone.

2. ldentify causes and

effects

The cause is the coach's involvement in the Africa Cup
of Nations (AFCON, ¢«l)), and the effect is the threats

made against him.

3.Evaluate the

problem

The frame evaluates the problem as serious, as evidenced

by the use of the word "Iy (threats).

4.Provide moral

judgments

The frame implies that the coach is a victim of
unjustified threats, which may elicit sympathy or outrage

from the audience.

5. Suggest remedies or

solutions

The implied idea may be that something should be done

to protect the coach from harm.

Overall, the headlines description frame was defined by elements that provided definitions for
each of the elements, starting with the headline’s problem, which is the threats made against
Sierra Leone's coach. The cause and the effect are the coach’s participation in the Africa Cup of
Nation (AFCON) and the threats made against him are the results. The use of the word "<luags"
in the frame indicates that the issue is regarded as serious (threats). The audience or the readers
may feel sympathy or outrage because the frame implies that the coach is the victim of

unwarranted threats. Although the frame doesn’t specifically offer any cures or solutions, it

could be inferred that action needs to be taken.
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2- Table of the Headline "dualsis) 48 ¢ palay dudaind Clud Lail”, Supporters of ES Setif organize

a protest

Elements Description

1. Define a problem The problem is not explicitly stated, but can be referred
from the headline as an issue related to the supporters of

dulaiid Qs and what they organized.

2. ldentify causes and | The headline identifies the causes which are the
effects supporters of Constantine team organizing a protest and

does not explicitly affect the problem.

3. Evaluate the The headline does not have an evaluation of the problem
problem but can be neutral

4. Provide moral The headline does not provide moral judgment.
judgments

5. Suggest remedies or | The headline does not suggest remedies or solutions

solutions

In this case, the headline didn’t provide or state the problem but refer to it as an issue related to
the supporters of 4uki.é L& and what they organized and it identify the cause which is the
supporters organizing a protest but didn’t give the effect of the frame problem, lastly it didn’t

provide evaluation of the problem and moral judgment and solution.
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3- Table of the Headling 2s-¥) coyad Ll Ll Jasy 546, Law to carry good news for the

coach of the Black Stars

Elements Description

1. Define a problem The headline does not explicitly define a problem.

2. ldentify causes and | The headline suggests that there is a new law related to
effects the national football team’s coach, but it does not provide

any information about the content of the law or its causes

and effects.
3. Evaluate the The headline does not evaluate the problem.
problem
4. Provide moral The headline does not provide any moral judgment.
judgments

5. Suggest remedies or | The headline suggests that the law is positive for the
solutions coach and his team, as it is "good news." However, it
does not provide any information about the specific

remedies or solutions offered by the law.

Overall, the headline focuses on the announcement of a new law related to the national football
team's coach, without providing any detailed information about the problem, its causes, or its
effects. It presents the law as a positive development without offering any moral judgment or

remedies which can be seen as a positive frame.
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4- Table of the Headlinessles ¢sn o) 3,81 el LS oUa U lw, Final matches of the

Algerian Handball Cup without spectators.

Elements Descriptions

1. Define a problem Two final matches of handball without audience are what

the title refer as problem

2. ldentify causes and | Although the issue root cause is not specifically stated, it
effects can be assumed that the ongoing covid-19 is to blame as
the article was written in 2022, the result is that the

games won’t be played In Front regular number

audience.
3. Evaluate the The problem is just coveys the information in neutral
problem tone
4. Provide moral No moral judgments are made in the headline.

judgments

5. Suggest remedies or | No remedies or solutions are suggested in the headline.

solutions

Overall elements described the problem as the two final match of handball without audience but
didn’t mention the cause clearly in the headline but it can be assumed that because of the
ongoing covid-19 the final matches were attended In Front of no audience, the headline was

written in neutral tone but it didn’t provide moral judgements, remedies or solutions.
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5- Table of the Headline " &8 5 sball < Jlé - s 5" Eriksen: | left life for 5 minutes.

Elements Description

1. Define a problem According to the headline, the issue is that Erikson, a

football player, spent five minutes on the verge of death.

2. ldentify causes and | The headline suggests that Eriksen nearly died as result

effects of a significant medical issue.
3. Evaluate the Although the headline doesn’t precisely evaluate the
problem issues, it does imply that it was an extremely serious and

maybe fatal circumstance.

4. Provide moral Although the headline fails to convey a clear moral
judgments opinion, it shows worry and shock about the

circumstance.

5. Suggest remedies or | its suggest that Eriksen was saved from near-death after 5

solutions minutes.

This headline calls attention to a serious medical situation that involved football
player Eriksen, highlighting the five minutes he spent on the verge of death, it
implies a sense of alarm and surprise about the circumstance without directly

making a moral judgment and suggesting a solution.

6- Table of the Headline osiall 5 cxall el & 552y 3 8l 428l gl Jhy, Hero of the thrilling

incident returns in the Morocco vs Gabon match.
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Elements Description

1. Define a problem The issue is that there was a sense of expectation for the

hero’s return because he was absent from earlier games

2. Identify causes and | The reason of the issue is the lack of the hero in earlier
effects games, which had an impact on both the team’s

performance and the interest of the viewers.

3. Evaluate the The issue is viewed favorably because it is anticipated
problem that the hero will return and help the team succeed.

4. Provide moral The hero is presented as a positive character who is
judgments essential to the team’s success.

5. Suggest remedies or | The solution is for the hero to rejoin the group, which

solutions should boost the group’s performance.

Overall, this headline frames the hero's return as a positive solution to a problem that had a
negative effect on the team's performance and the audience's interest. The hero is portrayed as a

positive figure who is crucial to the team's success.

7- Table of the Headline "awsll sa J8 Ada ()i e Lie 5 Jsadl”, Senegal and Guinea on

solid ground before the decisive round.

Elements Description
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1. Define a problem the competition or match between two countries, Senegal

and Guinea is the problem of the headline.

2. ldentify causes and | This headline only emphasizes the next game, there is no

effects obvious cause a consequence
3. Evaluate the There is no clear evaluation in the headline but
problem considering that the next game or the match is

highlighted it could be important or significant.

4. Provide moral There is no clear moral judgment in this headline, it

judgments could suggest a sense of competition or rivalry.

5. Suggest remedies or | There is no clear remedy or solution in this headline.

solutions

Overall, this headline is primarily focused on the announcement of an upcoming match between
two countries and the fact that it will be played on solid ground. It does not contain strong

elements of evaluation, moral judgment, or remedy/solution.

8- Table of the Headline 4ijals (lay 348 0y ..rall e (& el 53, Banoun appears in

Morocco's training session, and Bargouq announces his readiness.

Elements Description

1. Define a problem The headline does not define a clear problem, but it

suggests that there may have been some questions or

34



concerns about the presence and readiness of certain
players in the Moroccan team, namely Banoun and

Barqoug.

2. ldentify causes and | There is no clear cause-and-effect relationship identified
effects in the headline. However, it implies that the presence and
readiness of Banoun and Barqouq could potentially have

an impact on the upcoming match.

3.Evaluate the There is no explicit evaluation of the situation in the
problem headline, but it does suggest that there may be positive

developments.

4.Provide moral There are no moral judgments provided in the headline.

judgments

5. Suggest remedies or | There are no remedies or solutions suggested in the
solutions headline, but the announcement of Barqouq 's readiness
may imply that any potential concerns about his fitness

have been addressed.

The headline of the story presents a factual account of the training of the Moroccan football
team, with specific attention given to the involvement of Banoun and Barqoug. It lacks any clear
indication of an issue or resolution, instead providing an impartial representation of the

circumstances surrounding the event.
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9- Table of the Headline oWl 4a a5l JLatil :Jsee, Maaloul: Today's

beginning of AFCON.

victory is the

Elements

Description

1. Define a problem

The problem being defined here is the need for a win in

the current match.

2. ldentify causes and

effects

The cause of the problem is not explicitly mentioned in
the headline, but it can be implied that the team had hard
time in last matches. The effect of winning this match

could be good and have positive impact on the team.

3. Evaluate the

problem

The headline suggests that winning this match is

important and a positive step forward.

4. Provide moral

judgments

The use of the word " _b=xl" (victory) implies a positive

moral judgment on winning the match.

5. Suggest remedies or

solutions

The solution to the problem is implied to be winning the

match.

In general, the title presents the game as a crucial occurrence and emphasizes the importance of

achieving a triumph. It delivers an optimistic evaluation of the possible success and implies that

emerging victorious in the match can resolve the team's challenges.
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10- Table of the Headline 4 siill CYEEY) (§ gus & U 5y jiwdile Glida 2022, Manchester United's

transfers in the 2022 winter transfer market?

Elements Description

1. Define a problem The frame defines the problem as Manchester United's

transfer activities in the winter transfer window of 2022.

2. ldentify causes and | The frame identifies the causes and effects. It suggests
effects that the club is likely to make some transfers, the effects

the question of who they will sign.

3. Evaluate the The headline implies that the situation is noteworthy or
problem important enough to be reported.

4. Provide moral The frame does not provide any moral judgments
judgments

5. Suggest remedies or | The frame does not suggest any remedies or solutions

solutions

In general, the main of the headline is it tried to define the problem and root cause and effect of
it by mentioning that the team club is ready for the seasons of transfer and didn’t provide any of

moral and solution.

2: Sports Newspaper _Bola “Y 5’

37



1- Table of the Headline 4 aill dgalsa J8 asagll (ilail (o diny il AUl the coaching staff

seeks to revive the attack before facing Al-Nasria.

Elements Description

1. Define a problem The team offensive or the defense is ineffective, which is
the problem as the technical staff is searching for

solution.

2. ldentify causes and | it could be attributed to many causes such as poor tactics,
effects lack of skill, or injuries, The effect is that it could
negatively impact the team's chances of winning the

upcoming match against opposite team.

3. Evaluate the The headline provides an evaluation by framing the
problem team's attack as needing " (il=3 " or " revive ", implying
that the current state of the attack is not good or not

enough.

4. Provide moral There is no explicit moral judgment.

judgments

5. Suggest remedies or | The proposed remedy is for the coaching staff of the
solutions team to look for ways to enhance the offensive or the

defense before the match
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The headline effectively presents the issue of an ineffective team performance that maybe bad
for the team's prospects of winning the forthcoming game. It implies that the coaching staff is

taking a proactive approach in addressing this issue in order to enhance performance.

2- Table of the Headline o¥) 2al 4uas duas | Disappointing results so far.

Elements Description

1. Define a problem The headline implies that there has been a disappointing

outcome or result so far.

2. Identify causes and | It might be assumed that the result of the team is
effects influenced by both problems internal and external, the

influence on the team overall performance is the effects.

3. Evaluate the The headlines provided negative evaluation as it implies
problem that the result is not desirable and disappointing (4us«).

4. Provide moral The moral judgments are seen as negative as the result
judgments was unacceptable and disappointing.

5. Suggest remedies or | There are no remedies or solutions suggested in the
solutions headline, but it may be implied that action needs to be

taken to improve the situation.
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Overall, the headline employs a framing strategy in which a negative situation (poor
performance or failure) is presented without specifying the cause or solution, creating a sense of

urgency for the reader to learn more about the situation and potential solutions.

3- Table of the Headline <& Cladl Als s cled) s Glawd) alal G gaill ()53 3 (523U, the players

want to make up for it against Al-Samaq and end the first half with honor.

Elements Description

1. Define a problem The problem is the team's unsatisfactory performance so

far in the league.

2. ldentify causes and | it can be inferred that the team has not performed well in
effects previous matches. The effect is that the players want to
make up for their poor performance and end the first half

of the league with honor.

3. Evaluate the The problem is evaluated as a setback or disappointment
problem for the team.

4. Provide moral No explicit moral judgment is provided in the headline.
judgments

5. Suggest remedies or | The remedy or solution suggested is to compensate for
solutions the poor performance by winning the upcoming match

against "Al-Samaqg" and ending the first half of the
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league honorably.

In summary, the headline frames the team's poor performance as a problem and suggests

winning the next match as a solution to compensate for the setback.

4- Table of the Headline Llsall 0 8 s jlial alel Gl olu 8 The

Highlands face a real test in the neighborhood derby.

Knights of the

Elements

Description

1. Define a problem

Sports competition as a test of ability and performance,

Competing against a challenging opponent.

2. ldentify causes and

effects

The difficulty of the challenge and the potential impact

on the team's reputation and standing.

3. Evaluate the

problem

The importance and significance of the upcoming match

as a real test of the team's abilities.

4. Provide moral

judgments

None apparent.

5. Suggest remedies or

solutions

The need for the team to perform well and rise to the

challenge.
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In summary, the headline frames the upcoming sports competition as a significant test for the
team, highlighting the potential challenges and consequences of competing against a strong local
opponent. The evaluation is on the importance and significance of the match as a real test of the
team's abilities, while there are no explicit moral judgments made. The solution is for the team to

perform well and rise to the challenge.

5- Table of the Headline 3Ll J pasll Jolai (anll 5 ddla )l Caagind salall, Saada Targets for

second place while EI-Bayadh tries to reach Cutting Edge.

Elements Description

1. Define a problem the problem is framed as a competition between two
teams, "saball" and "u=wl)" who are both striving for a

particular position.

2. ldentify causes and | It can be inferred that the two teams are competing
effects against each other due to a desire to achieve a certain
level of success. The effects are presented as the two

goals that the teams are striving for.

3. Evaluate the In this headline, the problem is evaluated positively as a
problem competition that is driving both teams to strive for
SUCCESS.
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4. Provide moral The use of the words "4iLa 41" (second place) and "3t 1"
judgments (leadership) suggests that there is a hierarchy of success
that the two teams are striving to achieve, and achieving

the top spot may be seen as a moral victory.

5. Suggest remedies or | the competition between the two teams may be seen as a
solutions solution in itself, as it provides a way for each team to

work towards their goals

Overall, the headline "33L 1 Jgall Jolad anll 5 ddlasll Cargins salall" frames the issue as a
competition between two teams striving for different levels of success. The frame evaluates the

problem positively and presents no explicit moral judgment or solution.

6- Table of the Headline"zlail Jal (e milSle 5 las JlilSa) el I Know My abilities Well

and | Will Strive for Success."

Elements Description

1. Define a problem The implied problem could be the challenge of achieving

SUCCESS.

2. ldentify causes and | There are no explicit causes and effects being discussed
effects in this headline, but the implication is that the
individual's own abilities and effort will be the cause of

their potential success.
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3. Evaluate the The tone of the headline is positive and optimistic,
problem suggesting that the speaker's attitude is that success is

possible if he or she works hard enough for it.

4. Provide moral There is no clear moral judgment being made in this

judgments headline

5. Suggest remedies or | The solution implied in this headline is the individual's
solutions own commitment to working hard and fighting for

SUCCESS

Overall, this headline seems to be framing the individual as confident and driven, with the

implication that their success will be the result of their own hard work and determination.

7- Table of the Headline e (sals olal o8l su (o yi o 4l ES Setif won't settle for

anything less than a victory against Wadi Sali.

Elements Description

1. Define a problem The headline problem could be the needs of the team

4.l to win the next match.

2. ldentify causes and | it can be implied that a loss or a tie could have negative
effects effects for ES Setif, the cause may be the expectation of

the team on the next match.
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3. Evaluate the The frame suggests that winning the match is the desired

problem outcome, indicating that a win would be evaluated
positively.

4. Provide moral There is no explicit moral judgment.

judgments

5. Suggest remedies or | The solution to the problem is winning the match against

solutions Wadi Sali.

Overall, the headline frames the upcoming match as an important event for ES Setif and
emphasizes the importance of winning. The use of language such as "will not accept” suggests a

sense of determination and expectation for the team to perform well.

8- Table of Headline o) s dalall claliia¥) (g 53 G sla 3 all 5 1 dika ll 5 ) 5al) sl Closure of

the national sitting volleyball tournament for people with special needs in Oran.

Elements Description

1. Define a problem The problem presented in this headline is the under-

representation and lack of opportunities

2. ldentify causes and | The cause presented is the social and cultural barriers
effects that prevent people with special needs from participating

in sports, while the effect is the absence of representation
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3. Evaluate the The headline evaluates the issue as one that deserves

problem attention and support.
4. Provide moral The headline frames the event for people with special
judgments needs as an important day, suggesting a positive view

towards inclusivity and equal opportunities.

5. Suggest remedies or | The fact that the tournament was held can be seen as a
solutions step towards increasing opportunities for people with

special needs in sports.

Overall Headline frames the event as an opportunity to promote disability in sports which can be
a positive frame. Emphasizes importance of the event, no moral judgment; suggest encouraging

& providing necessary accommodations.

9- Table of the Headline '8 sV sl Jul ¢y slesy Lald) 3¥ i, Ouled EI Bahia carries the hopes

of the Oran Judo team.

Elements Description

1. Define a problem Sporting Hope and Expectations Lack of success or

previous disappointment in the sport

2. ldentify causes and | Potential factors contributing to lack of success, such as
effects limited resources, competition, etc. The impact of a

successful team on the community and fans
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3. Evaluate the Positive evaluation of the team and their chances for

problem success
4. Provide moral None explicitly stated
judgments

5. Suggest remedies or | None explicitly stated, but success in the sport would be

solutions a remedy to the problem

In summary, the headline frames the article as one about hope and expectations for a particular
sports team, focusing on their potential to bring success to the community. There is an implied
problem of previous disappointment or lack of success, which could be due to various factors.
The overall evaluation of the team is positive, but there is no explicit moral judgment or

suggested remedies stated in the headline.

3: Sports Newspaper _ Al-Bilad “2>4°°

1. Table of Headline _lsin <€ olill jumatll sl " adll "Algerian National Team"

resumes preparations for the match against Cote d'lvoire.

Elements Description

1. Define a problem The problem is the meeting and the match between the

Algerian team and _)s&0 < S team.,
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2. Identify causes and | The team's success or failure will have an impact on the
effects perception of the Algerian people. And the effects, it will

boost morale and potentially attract more interest in the

sport.
3. Evaluate the suggests that there are high hopes for the national team
problem and their success is seen as important for the local people
4. Provide moral There is no clear moral judgment.

judgments

5. Suggest remedies or | The headline does not suggest any solutions.

solutions

In summary, the headline is framed around the preparations of the national team of Algeria and

the high hope for the nearing match between them and the opposite team in football

2. Table of Headline & ;S sl sSwse Subs goli (ay yie, Antar Yahya joins the

Russian club CSKA Moscow as a technical director.

Elements Description

1. Define a problem The frame in this headline is focused on the appointment
of (> J%e) as a technical director at the Russian club

Siasca Moscow.
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2. Identify causes and | It is implied that (w22 _ie) appointment as a technical

effects director will have a positive effect on the club's technical
operations.

3. Evaluate the The headline does not provide any explicit evaluation.

problem

4. Provide moral There is no explicit moral judgment provided in the

judgments headline.

5. Suggest remedies or | The appointment of (> _e) as a technical director is
solutions presented as a solution to the need for technical expertise

at the club.

Overall, the headline frames the appointment of x> Jiie as a positive development for Moscow,
presenting it as a potential solution to any technical issues the team may be experiencing. The
headline does not explicitly state any problem or causes and effects, but the frame problem is the
need for a skilled technical director at the club. There are no moral judgments made in the

headline.

3. Table of Headline galeiaall 4sdlia s sl Jali wilaca 3 4 238, these are the scenarios for the

qualification of the Algerian National Team and its potential competitors.

Elements Description
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1. Define a problem The problem is defined as the challenge of qualifying for

the upcoming soccer tournament.

2. Identify causes and | The potential causes and effects are not explicitly stated,
effects but can be inferred as being related to the performance of

the Algerian team and its competitors in the qualifying

matches.
3. Evaluate the The article evaluates the situation as being uncertain,
problem with various scenarios for qualification and possible
elimination.
4. Provide moral There are no explicit moral judgments provided in the
judgments headline.

5. Suggest remedies or | The article suggests that the potential solutions to the
solutions problem include the Algerian team performing well in
the remaining qualifying matches and hoping for
favorable results from other matches involving its

competitors.

Overall, the framing of the headline is neutral and informative, presenting potential scenarios for

the Algerian national football team and its competitors in the context of qualification.

4. Table of Headline Jui sall dla 5all de 8 o) ja) (1Sa 5 3c 50 54 134 this is the date and location of

the qualifying draw for the World Cup.
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Elements Description

1. Define a problem The frame defines the issue of the date and location of

the draw for the World Cup qualification.

2. Identify causes and | The frame identifies the cause as the need to determine
effects the schedule for the World Cup qualification, and the

effect as the anticipation and excitement surrounding the

draw.
3. Evaluate the The frame evaluates the issue as important and
problem significant for football fans and teams competing in the

World Cup qualification.

4. Provide moral The frame does not provide any moral judgments.

judgments

5. Suggest remedies or | The frame suggests that the draw will provide the
solutions schedule for the World Cup qualification, and this
information will allow teams to prepare and plan for their

matches.

Overall, the frame presented in this headline is informative and straightforward, focusing on the
practical details of the World Cup qualification process. There is no evident attempt to sway

audience opinion or create a moral narrative around the issue.
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5. Table of Headline _Suall z 58 oaldll 44y n &l ety asy alely Belmadi prepares bold

changes to avoid an early exit.

Elements Description

1. Define a problem The frame defines the problem as the risk of early

elimination in a sports tournament.

2. ldentify causes and | The causes can be inferred from the need for bold
effects changes. The effects are the potential early elimination

from the tournament.

3. Evaluate the The frame evaluates the problem as serious enough to
problem require bold changes to avoid early elimination.

4. Provide moral There are no explicit moral judgments in the headline.
judgments

5. Suggest remedies or | The frame suggests that the remedy is a series of bold
solutions changes made by the coach to avoid early elimination

from the tournament.

Overall, the frame of the headline is focused on the risk of early elimination from a sports
tournament and the need for bold changes to avoid this outcome. It evaluates the problem as

serious and suggests a solution in the form of changes made by the coach.
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6. Table of Headline s buall 4y5ue dasil rozmlaly . Jlsin @€ oLl Jilais; Belmadi: | take

responsibility for the loss... And we will fight against Cote d'lvoire.

Elements Description

1. Define a problem The frame presented in the headline is that of
responsibility and determination, The problem presented

is the recent loss of the Algerian national football team.

2. ldentify causes and | The frame implies that the coach is taking bold actions to
effects avoid an early exit from the tournament. The effect is the

need to fight hard in the upcoming match against Ivory

Coast.
3. Evaluate the The evaluation provided is that the coach is taking
problem responsibility for the loss and is determined to fight hard

in the next match.

4. Provide moral No explicit moral judgment is given in the headline.

judgments

5. Suggest remedies or | The solution presented is the coach's bold changes to

solutions avoid another loss.

In summary, the headline frames the issue of the Algerian national football team's recent loss in
terms of the coach's responsibility and determination. The cause of the problem is not explicitly

stated, but the coach's actions to avoid another loss and the team's determination to fight hard in
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the next match are presented as the solution/remedy. No explicit moral judgment is given in the

headline.

7. Table of the Headline 3 sl slal () shusa aaeall; everyone is disappointed by the loss.

Elements Description

1. Define a problem The frame defines the problem as a loss or defeat and the

depression after the loss of the Algerian people.

2. ldentify causes and | The causes of the problem are not explicitly stated, but it
effects can be inferred that they are related to the team's
performance. The effects of the problem are that

everyone is feeling disappointed and let down.

3. Evaluate the The problem is evaluated negatively, as evidenced by the
problem use of the word "¢ sk=<" (disappointed).

4. Provide moral No explicit moral judgment is provided, but the negative
judgments evaluation implies that the loss is a bad thing.

5. Suggest remedies or | No remedies or solutions are suggested in the headline.

solutions

Overall, this headline frames the issue as a problem of defeat and disappointment. The lack of
suggested remedies or solutions implies a sense of helplessness or resignation in the face of the

problem.
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8. Table of the Headling"Jalll & L i (15 ) st < sS udvine 8K ¥","| am not worried about

the Ivory Coast national team, and we will not give up on qualification."

Elements Description

1. Define a problem The problem is the possibility of Ivory Coast's national
team defeating Algeria’s team and affecting their

qualification.

2. ldentify causes and | The cause is the potential defeat by Ivory Coast's team,
effects which could affect Algeria's qualification. The effect is

that Algeria's team may not qualify for the upcoming

event.
3. Evaluate the The statement implies that the situation is not worrisome
problem and that Algeria's team will still qualify despite any

potential challenges.

4. Provide moral There is no clear moral judgment in the headline.

judgments

5. Suggest remedies or | The statement suggests that Algeria's team will not give
solutions up on qualifying and may take steps to prevent any

potential challenges in the future.

Overall, the headline frames the issue as a potential challenge to Algeria's team's qualification

and suggests that the team will remain determined to overcome any obstacles.
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9. Table of the Headling Jalill xia sl Jaausl) ) sis <€ e 558l winning against Cote d'lvoire is

the only way to qualify.

Elements Description

1. Define a problem The problem is the need to qualify for the next stage,

which requires winning against Cote d'lvoire.

2. ldentify causes and | Winning against Cote d'lvoire is the only way to qualify,

effects while failing to win will result in elimination.

3. Evaluate the The tone of the headline suggests that the situation is
problem serious, and that winning is crucial.

4. Provide moral No clear moral judgment is evident in the headline.
judgments

5. Suggest remedies or | The solution is clearly stated as winning against Cote

solutions d'lvoire.

Overall, the headline frames the situation as a high-stakes challenge where the only viable path
to success is through winning the upcoming match against Cote d'lvoire. The tone is urgent and

focused on the need to achieve victory.

10. Table of the Headline (pwdliadl CYLWAY K e dagie Al | odaadl Potential

competitors... an open list of all possibilities.
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Elements Description

1. Define a problem The frame presents the idea that the potential competitors
for a sports team are open and varied, leaving all
possibilities open, the problem presented is the
uncertainty of the potential competitors for the sports

team.

2. ldentify causes and | It is implied that the reason for the open possibilities is
effects due to the unpredictable nature of sports competition.

The effect is a sense of anticipation and excitement.

3. Evaluate the The headline does not provide an explicit evaluation of
problem the situation.

4. Provide moral There is no moral judgment presented in this headline.
judgments

5. Suggest remedies or | There are no solutions.

solutions

The headline suggests that the competition for a particular event or achievement is open and
there are many potential competitors. The framing implies uncertainty and unpredictability in the
outcome, as any of the potential competitors could succeed. It invites the audience to follow the

event or achievement with interest and anticipation.

3.4. Discussion of Results
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Entman’s framing theory was used to analyze the sports news headlines in Algerian media and
the result produced several intriguing results. First, it was discovered that most headlines
depicted sporting events as competitive contents with winners and losers, highlighting the
significance of success and victory. This framing was especially noticeable in headlines that

discussed upcoming contests or matches as well as their preparation.

The analysis also showed that there was a strong emphasis on specific players or teams as the
main actors in sports events, as seen in the following headline,  Jal oo m8SLu 5 lan JilSa) o e
sl " this framing frequently led to the portrayal of the individuals or groups as heroes or
villains, moral judgments regarding their actions being made. The performance of Algerian

national teams was frequently mentioned in headlines, which made this particularly clear.

Additionally, it was discovered that the headlines frequently used judgmental language to
convey the significance of football matches and the accomplishments of athletes. The use of
words like (crucial, vital) (csk=s), influenced how the audience perceived the circumstances and

the participants.

Overall, this study’s findings show how important framing theory is for analyzing sports news
headlines in Algerian media. The language written by the journalists when creating these
headlines have a significant impact on how readers perceive sports events and participants, so

they merit careful consideration and analysis.

3.5. General Discussion of the Findings

The results of this study demonstrate the influence of framing theory on audience perceptions of

sports news headlines in Algeria. Through the application of Entman's framing theory, we
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identified five key framing elements in the headlines analyzed: problem definition, problem
evaluation, moral judgment, and solution suggestion. Our analysis revealed that Algerian sports
news headlines often employed frames that emphasized the importance of winning, highlighted

the potential negative consequences of losing, and praised individual athletes for their successes.

These frame elements were found to have a significant impact on audience perceptions of
Algerian sports news, shaping their understanding of the issues and players involved. The use of
evaluative language and moral judgments in particular had a strong impact on how audiences
viewed the events and individuals discussed in the headlines. Additionally, the framing of certain
issues as urgent or significant was found to create a sense of urgency and importance among

audiences.

Overall, the findings of this study highlight the important role of framing theory in shaping
audience perceptions of sports news in Algeria. These results have important implications for
media professionals, suggesting that they should be aware of the power of framing and its
potential impact on audience perceptions. Further research is needed to explore the long-term

effects of framing on audience attitudes and behaviors.

3.6. Conclusion

In conclusion, the study of sports news headlines in Algeria using the framing theory has
revealed how language is used by reporters to influence how people perceive the headlines , the
study shows that different frames was applied such as placing the blame or responsibility on
others and emphasizing particular solutions or acts, the result shows that journalist should be

conscious of the language and the framing they use because these can have influence on how
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people interpret events and the study has also shown how crucial it is to consider language when

analyzing media because it can expose underlying presumptions and biases.
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General Conclusion

In conclusion, this research has explored discourse analysis as a field of study that analyzes the
content of written or oral language to understand how meaning is constructed and conveyed. By
examining the use of language in different contexts, this research highlights the importance of
discourse analysis in understanding how language shapes our perceptions and Entman’s framing

theory that was applied to newspaper headlines. All that was explored in three chapters.

The Study’s first chapter, which served as theoretical foundation for the investigation, analyzed
relevant discourse and important studies that discussed framing theory in sports newspapers
context, the second chapter was devoted to framing theory and offered a detailed examination of
its concepts, key components, and applicability to the world of sports journalism. The third
chapter described the research technique, which included gathering and analyzing sports news

headlines from Algeria and tools and applications of Entman framing theory in headlines.

The findings of the study showed that multiple frame elements were employed to cover events,
demonstrating the subjectivity of news reporting and the potential for bias in media coverage.
Additionally, the study found that certain frames were more common in certain newspapers,
indicating a possible influence on negative frames and how the journalist focuses on the losses
and personal aspect of the players and the teams in news reporting. The research aimed to
uncover the elements of Entman’s framing theory by applying them to Algerian headlines and

summarize the findings of the description of the elements.

First of all, it is advised that reporters be knowledgeable about the possible impacts of framing

on readers perceptions and attitudes toward sports activities and teams. While focusing on the
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positive aspects of teams or the players while consciously highlighting certain aspects of a story

over others.

Second, future studies could examine how framing elements can be applied on various media
platforms, including Prints, television, and social media, research might also look at how various

framing strategies affect audience responses and actions.

Finally, it's advised that researchers work together to create standards or rules for framing sports
news. By following these rules, it might be possible to prevent audiences from being tricked or
misled by the headlines and also ensure that news is presented in a fair and balance manner, this
study highlighted the key elements of Entman framing theory applied in sports news headlines in
Algeria and the need for further research and ethical considerations in this area by taking more

conscious approach to framing.

Overall, the study tries to contribute to the understanding of media framing in Algeria and
highlight the need for further research in this area. It also sheds light on the important of

considering Entman’s elements approach when analyzing media framing in different outlets
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