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Abstract
This study aimed to find out the impact of e-marketing on the
customers satisfaction , where was conducted an empirical study on 42
commercial banks in Algeria, where we have distributed 92 questionnaires
to customers of banks, their results were analyzed wusing the SPSS 19
program.

We concluded from this study many results, the most important is
there is an positive relationship between e-marketing and customer
satisfaction.

Keywords: E-marketing, customer satisfaction, commercial banks,
electronic banking services.
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