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This study is concerned with the production of entertainment content 

in modern public relations in the service organizations. we have 

introduced the ooredoo corporation as a model by highlighting the 

main elements and variables that contribute to highlighting this and 

trying to identify more about the main content that the institution 

seeks to produce or present to its audience and the foundation of 

this institution produces its contents. 

We have summarized through this study that ooredoo is producing its 

content through or according to the needs of the public due to the 

rapid development in the media technology and communication with 

the addition of the production of electronic entertainment content 

according to the needs of the public, it works to enhance its 

confidence and create a good image among its audience. 
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