| Oyl Al "rdged Ay el A fedl Al I ot JB (B il 31001 Byls) #3819 " gl kel
Gazdly 89 2l 0y Flazr V) ol ) 02 e Cals A

RECRUITMENT VIA SOCIAL NETWORKING: AMONG NECESSITY AND
INEVITABILITY

Olpks — malod) Sl oy S a0
karima.djallm@gmail.com

o s Aol —Jeadt Jlus. 3

adj.adala@gmail.com

Rkl

Dl iV o 1S ot G Bad) ea Uil e il el YLy laglall Ln iS5 slas o
(b ST S pomy sl slens ¥ SIS e byl Gom Lo el Lgnny Rad) Sluldly
e 2l ) il 85l od IVt e Lb G Ly ccoladall 13 o 18T Lolazaly baw g5 (2 my ailas 1
el (3 OIS Jany olond) g 2l 1) LAY gzl 1) alglety Sk i) oda

e Y1 ol ol islozs V) Ot je Cabosdl (g iSOV il sl 1 ndad) LIST)

Abstract

with the development of information and communication technology many new
concepts appeared and has changed a lot of strategies and traditional policies,
including the emergence of so-called "recruiting via social media" or what knows as
"social recruiting”, Which is considered latest recruitment mechanisms, its
application has known expansion and great attention by the organizations, and
accordingly, our goal through this paper to identify this new technology and try to
highlight its importance, in addition we aimed to display some companies experience
in their application of this new tool.

Keywords: e-recruitment, recruitment via social media , social networking.
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